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AN INTRODUCTION TO 
THIS REPORT
At the heart of this report is a simple quest: to have lawyers 
speak to their audiences better. It’s what has driven me in this 
profession for the past 25 years.

LinkedIn is used by hundreds of millions of business 
professionals every week, and it’s the most complete set of CRM 
data in a single place that the world has ever known. 
Equally, LinkedIn is a learning platform, a publishing platform, 
one that encourages you to find groups, a source of and place to 
surface testimonials, a talent platform, a research tool, an alumni 
platform, a place to extend your working relationships, and one 
on which to remain front of mind with less regular clients and 
contacts. 

Ask not “Should I be on LinkedIn?” and instead ask “How should 
I be on LinkedIn?”

The 100+ voices from the UK’s legal sector that we have 
highlighted here are an inspiring bunch of lawyers and business 
professionals who have taken up the gauntlet and run with it. 
That’s something to celebrate as we contemplate a future in 

which relationship marketing will be ever more important.
Congratulations if you made the list this quarter. You’ve earned it.

And if you want to be ranked next quarter, please be inspired by 
Emma Mack’s interview.

Simon Marshall
CEO, TBD Marketing

Please note that some of our Q1 findings 
have been retrospectively updated as we 
found more people that we should have 
ranked and grabbed their prior posts 
too. Nothing takes away from your 
official ranking last quarter, but we’ve 
revised the findings to accurately 
reflect the reality at the time.
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LAST REPORT PERFORM? 
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likes
10,000+

1.5M
Over

impressions

150 REQUESTS
Over

to join this quarter’s list

200 NOMINATIONS
Over

for this quarter’s list



HOW DID THE
LAST REPORT PERFORM? 
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100 FRAMES ISSUED
... and over



KEY STATS AND LESSONS LEARNED
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ILANA KATTAN - 36,555
MOST OVERALL LIKES:

JASON FENG WITH A FRANKLY
AMAZING 971.65 LIKES PER
POST THIS QUARTER.

HIGHEST AVERAGE LIKES:

AZIZ DEEN - 60.75
COMMENTS PER POST

HIGHEST AVERAGE COMMENTS
FOR 10 OR MORE POSTS:

(ALTHOUGH SPECIAL SHOUT OUTS TO SOPHIE WARDELL AND AMELIA PLATTON,
BOTH OF WHOM GOT 52 COMMENTS PER POST ON AVERAGE, OVER MORE
POSTS THAN AZIZ.)

MARK STEPHENS CBE - 4,897
MOST OVERALL COMMENTS:

FIRMS WITH THE MOST
PEOPLE IN THE TOP 100
(ALL OF THESE HAD FIVE PEOPLE IN THERE)

SIX INDIVIDUALS

GOT OVER 10,000 LIKES THIS QUARTER

It would take a working week reading at 200 words per 
minute to read all the posts from the top 100 voices from the 
past quarter (actually 37 hours, 41 minutes and 12 seconds).

On average, your best post of the quarter is going to be 
responsible for 25-30% of all your likes and comments - 
which means that you are panning for gold.
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THE
METHODOLOGY

First, we already had a list of around 1,100 legal influencers and 
added in 600 more people who were recommended/nominated. 
We also tried to make sure that we had looked at at least ten 
voices for every top 200 UK law firm. 

We also included the firms’ leaders and added in the leading 
independents and barristers.

The rules for inclusion are that each of the listed people makes 
the various lists if they:
- work at a top 200 UK law firm;
- work at an SRA-regulated UK law firm;
- work at a barristers chambers; or
- lead a top 200 UK law firm.

Among these 1,400+ individuals, we then ranked the 
best-performers across the tens of thousands of posts purely on 
the basis of their total likes and comments per quarter.

We used a simple sum this quarter: total likes plus 4* total 
comments.

We call this your power score.

We’d love to rank more leaders, indies and barristers next 
quarter - so please nominate yourself/your friends and contacts.
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TOP 20 POSTS

Three of the top six posts are by Jen Shipley, and they account for almost 50% of 
all her likes and comments this quarter

Five of the top six posts are by women

The other two posts by women are by Emma Mack and Maryam Dean about 
inclusion and disability awareness

Twenty posts scored enough to get the author ranked even if it was the only post 
they did this quarter (which is what Paman Singh achieved – a top 100 ranking with 
just one post!)

Jen Shipley’s top-placed post also got the most comments overall this quarter 
(special mention to Aziz Deen’s ninth-placed post, which got more than twice as 
many comments (477) as it got likes (203)
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TOP 20 POSTS

The support .  I t 's  abundant ly c lear Jen 
has an extremely support ive network,  
who jo in her in celebrat ing such 
fantast ic news. The posi t ive sent iment 
of  the comments ref lects Jen's 
character,  and the posi t ive l ight  she is 
seen in by her peers.

POSTED BY

Jen Shipley
POWER SCORE

8,267
LIKES

5,991
COMMENTS

569
WHAT WE LOVE ABOUT THIS POST IS...

VIEW THE POST HERE

https://www.linkedin.com/feed/update/urn:li:activity:7202277977835847683
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TOP 20 POSTS

Openness and honesty,  which not only develop 
the perspect ive of  the reader,  but  a lso prove 
useful  to indiv iduals in s imi lar  posi t ions.  
Maryam shows her authent ic sel f ,  someone 
facing these chal lenges on a dai ly basis,  which 
in turn encourages people wi th s imi lar  
d isabi l i t ies to approach things the same way.

POSTED BY

Maryam Dean
POWER SCORE

6,962
LIKES

6,002
COMMENTS

240
WHAT WE LOVE ABOUT THIS POST IS...

VIEW THE POST HERE

https://www.linkedin.com/feed/update/urn:li:activity:7196207645077184512
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TOP 20 POSTS

A very powerful  post  c lear ly 
highl ight ing some of the common 
exper iences of  LGBTQ indiv iduals,  
th ings which many people don' t  
exper ience or of ten th ink about.  
The post effect ively emphasises 
the subject  matter at  hand. 

POSTED BY

Just in Farrance
POWER SCORE

5,714
LIKES

5,258
COMMENTS

114
WHAT WE LOVE ABOUT THIS POST IS...

VIEW THE POST HERE

https://www.linkedin.com/feed/update/urn:li:activity:7204380077634011136
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TOP 20 POSTS

The relatabi l i ty  of  Hugh Grant to anchor a legal  
term/concept.  This means people outside of  the legal  
sector can understand and engage with the content,  
wi th Hugh Grant as the common denominator of  
interest .  I  a lso real ly love the ending: "You don' t  need 
me to explain. . .   I ' l l  let  Hugh. See screenshots below",  
so real !

POSTED BY

Jen Shipley
POWER SCORE

5,248
LIKES

4,732
COMMENTS

129
WHAT WE LOVE ABOUT THIS POST IS...

VIEW THE POST HERE

https://www.linkedin.com/feed/update/urn:li:activity:7186641774612828160
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TOP 20 POSTS

Emma's approach to br inging a thought to l ight  
and to l i fe is great;  the messaging is 
something many of  us may have not iced or 
thought about.  This post is great because i t  
br ings a 'back-of-mind'  thought to the forefront 
of  our consciousness, and i t 's  c lear f rom the 
comments that  i t  resonated with many people.

POSTED BY

Emma Mack
POWER SCORE

4,627
LIKES

4,135
COMMENTS

123
WHAT WE LOVE ABOUT THIS POST IS... VIEW THE POST HERE

https://www.linkedin.com/feed/update/urn:li:activity:7195001709356564480
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TOP 20 POSTS

I ts s impl ic i ty:  i t  g ives way to the 
comments,  and lets Jen's rapport  shine. 
I t 's  c lear Jen has made a big impact on 
those she has worked with,  as is evident 
f rom al l  the posi t ive engagement on 
such a s imple and str ipped-back 
announcement post.

POSTED BY

Jen Shipley
POWER SCORE

3,184
LIKES

1,876
COMMENTS

327
WHAT WE LOVE ABOUT THIS POST IS... VIEW THE POST HERE

https://www.linkedin.com/feed/update/urn:li:activity:7181553401116131328


15

TOP 20 POSTS

That i t ’s  extremely wel l  
thought-out and reader-centr ic.  As 
s imple as i t  needs to be, wi th pure 
value conveyed in a digest ib le 
format.  The visual  a id is great in 
fur ther ing the post 's messaging. 

POSTED BY

Jason Feng
POWER SCORE

3,064
LIKES

2,836
COMMENTS

57
WHAT WE LOVE ABOUT THIS POST IS...

VIEW THE POST HERE

https://www.linkedin.com/feed/update/urn:li:activity:7183644875865616384
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TOP 20 POSTS

How i t 's  re levant to any entry- level  
ro le,  and even to higher levels of  
senior i ty.  I t  features useful  
informat ion that we can al l  benef i t  
f rom, la id out in a super-digest ib le 
and wel l - thought-out way.

POSTED BY

Jason Feng
POWER SCORE

2,348
LIKES

2,132
COMMENTS

54
WHAT WE LOVE ABOUT THIS POST IS...

VIEW THE POST HERE

https://www.linkedin.com/feed/update/urn:li:activity:7205750546463420418
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TOP 20 POSTS

The diversi ty a country can have within i ts own 
borders;  something many don' t  of ten consider 
outside of  their  home country.  We learn more 
about Malaysian cul ture and what i t  means to 
Joel .  This helps show LinkedIn isn' t  about work,  
i t 's  about people,  and our l ives are formed of  so 
many interests outside of  the work environment.

POSTED BY

Joel  Shen
POWER SCORE

2,143
LIKES

1,687
COMMENTS

114
WHAT WE LOVE ABOUT THIS POST IS...

VIEW THE POST HERE

https://www.linkedin.com/feed/update/urn:li:activity:7197038122331709441
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TOP 20 POSTS

How Jason's focus here is ut i l i ty ;  he is 
making something easier for  junior 
lawyers based on his own personal  
exper ience. This is what posi t ive 
informat ion-shar ing should look l ike -  
super t ight ,  wel l  put  together,  and 
created with the reader in mind. 

POSTED BY

Jason Feng
POWER SCORE

2,119
LIKES

1,875
COMMENTS

61
WHAT WE LOVE ABOUT THIS POST IS...

VIEW THE POST HERE

https://www.linkedin.com/feed/update/urn:li:activity:7201764266088013824
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TOP 20 POSTS

The simpl ic i ty.  I t  g ives way to the subject  matter 
at  hand; connect ing people (which is what 
LinkedIn is al l  about) .  Br inging people together 
is exact ly what The Associat ion of  Musl im 
Lawyers UK is doing, and i t 's  great to see so 
much engagement by way of  people looking to 
support  the programme.

POSTED BY

Aziz Deen
POWER SCORE

2,111
LIKES

203
COMMENTS

477
WHAT WE LOVE ABOUT THIS POST IS...

VIEW THE POST HERE

https://www.linkedin.com/feed/update/urn:li:activity:7186317512718864384
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TOP 20 POSTS

How i t  was based on another young person 
shar ing exper iences, prompt ing Mason to do the 
same. I t 's  great to see young people 
encouraging and offer ing perspect ive to other 
young people,  and changing percept ions not 
only for  young people but for  their  more senior 
col leagues and peers.

POSTED BY

Mason Sherman
POWER SCORE

2,064
LIKES

1,872
COMMENTS

48
WHAT WE LOVE ABOUT THIS POST IS...

VIEW THE POST HERE

https://www.linkedin.com/feed/update/urn:li:activity:7188805488778653696
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TOP 20 POSTS

The approach -  
tackl ing an 
important subject  
matter wi th such a 
bold tone (as i t  
should be).

POSTED BY

Megan Gray
POWER SCORE

1,965
LIKES

1,293
COMMENTS

168
WHAT WE LOVE ABOUT THIS POST IS...

VIEW THE POST HERE

https://www.linkedin.com/feed/update/urn:li:activity:7183782867083108352
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TOP 20 POSTS

I ts re levance to the legal  
sector,  but  a lso how i t  appl ies 
to and is useful  to the working 
wor ld in general .  Very c lear 
and digest ib le ( t rue Jason 
Feng sty le) .  

POSTED BY

Jason Feng
POWER SCORE

1,840
LIKES

1,668
COMMENTS

43
WHAT WE LOVE ABOUT THIS POST IS...

VIEW THE POST HERE

https://www.linkedin.com/feed/update/urn:li:activity:7203938588709834752


23

TOP 20 POSTS

The support ,  people showing up 
to offer  congratulat ions to Ahmed 
for his career progression. The 
posi t ive support  in the comments 
says a lot  about his character 
and the impression his peers 
have of  h im. 

POSTED BY

Ahmed Choudhry
POWER SCORE

1,837
LIKES

777
COMMENTS

265
WHAT WE LOVE ABOUT THIS POST IS...

VIEW THE POST HERE

https://www.linkedin.com/feed/update/urn:li:activity:7190646917897334785
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TOP 20 POSTS

How simple yet  
wholesome i t  is .  
L inkedIn is 
about people,  
and this post is 
the perfect  
example of  that .

POSTED BY

Caleb Adebayo
POWER SCORE

1,816
LIKES

1,648
COMMENTS

42
WHAT WE LOVE ABOUT THIS POST IS...

VIEW THE POST HERE

https://www.linkedin.com/feed/update/urn:li:activity:7186161937972383744
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TOP 20 POSTS

Amel ia 's storytel l ing;  i t 's  an 
extremely v iv id account,  founded 
upon a very important message. 
I t 's  emot ional ly and intel lectual ly 
provocat ive,  so i t 's  c lear to see 
why the post got such a (posi t ive) 
react ion.

POSTED BY

Amel ia Plat ton
POWER SCORE

1,799
LIKES

1,451
COMMENTS

87
WHAT WE LOVE ABOUT THIS POST IS...

VIEW THE POST HERE

https://www.linkedin.com/feed/update/urn:li:activity:7193926398149861376
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TOP 20 POSTS

How open and candid i t  
is .  There is no holding 
back, and Amel ia is 
c lear ly speaking her 
mind (which we should 
al l  do more of  on th is 
plat form).  

POSTED BY

Amel ia Plat ton
POWER SCORE

1,739
LIKES

1,195
COMMENTS

136
WHAT WE LOVE ABOUT THIS POST IS...

VIEW THE POST HERE

https://www.linkedin.com/feed/update/urn:li:activity:7203680020249112577
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TOP 20 POSTS

The support  i t  has 
garnered. I t  shows 
the impression Amr 
makes on others,  a l l  
want ing to 
congratulate him on 
his success. 

POSTED BY

Amr Omran
POWER SCORE

1,732
LIKES

852
COMMENTS

220
WHAT WE LOVE ABOUT THIS POST IS...

VIEW THE POST HERE

https://www.linkedin.com/feed/update/urn:li:activity:7191738650198454272
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TOP 20 POSTS

That i t 's  a moment wel l  worth celebrat ing,  
not only for  Paman on a personal  level ,  
but  for  the Sikh community and legal  
sector.   Paman is the physical  
representat ion of  societal  progression, so 
i t 's  great to see the news brought to 
LinkedIn for  people to celebrate.

POSTED BY

Paman Singh
POWER SCORE

1,692
LIKES

772
COMMENTS

230
WHAT WE LOVE ABOUT THIS POST IS... VIEW THE POST HERE

https://www.linkedin.com/feed/update/urn:li:activity:7187496393870036992


Q&A: EMMA MACK
WHAT MADE YOU DECIDE TO GET GOING ON LINKEDIN?

It all started earlier this year with a conversation with a friend who isn’t in law. 
We were talking about how she was using LinkedIn. I gently called her out on 
some of her posts that I don’t believe reflect her views. She quite rightly 
challenged me to do a better job, given I wasn’t posting anything. I intended 
only to write two or three posts in different styles to see how I fared. Then I 
just continued. It turns out, it’s quite fun! There are lots of thought-provoking 
ideas being exchanged freely and respectfully among professionals. What’s 
not to love about that?

DO YOU FEEL LIKE YOU’VE FOUND YOUR GROOVE ON IT NOW? 

Yes and no. I’m still exploring what to write about and how to express those 
ideas. I’ve also discovered that when I allow the tap to run, ideas flow steadily. 
When I post daily there’s also insufficient time to overthink something that’s 
ultimately not earth-shattering and will be water under the bridge in no time. I 
slowed posting for a while and found it much harder both to come up with 
ideas and to post with confidence.

DO CLIENTS EVER SAY ANYTHING ABOUT YOUR POSTS TO YOU? 

I’m on client secondment so I don’t have the usual engagement with clients to 
be able to comment fully. However, clients do comment on my posts and I’ve 
also had a number of direct approaches from new clients. More broadly, lots of 
colleagues and acquaintances mention my posts if we bump into each other. 
Many who encourage me haven’t actively engaged with the posts, which is 
intriguing and a good reminder that my reach goes beyond visible 
engagement.

HAVE YOU FOUND REAL-LIFE NETWORKING EASIER AS A RESULT OF 
YOUR PROFILE ON LINKEDIN? HAS ANYONE SAID “ARE YOU EMMA 
MACK FROM LINKEDIN?”

LinkedIn is a great springboard for in-person networking, so I think it does 
make it easier. Or, it at least adds another string to the networking bow. 
LinkedIn can also be a conversation starter for people who I don’t know well. If 
someone has seen a post of mine on a topic they feel happy talking about, 
they know I’ll have something to add.

I used to think networking was about approaching people and selling myself. 
With LinkedIn, people approach me if they like what they see. That’s easier - 
it’s not all coming from me - and a softer sell, which sits more comfortably. On 
your second Q: Ha! No. But now you’ve said it, I’m tempted to get it printed on 
a t-shirt!

WHY DOES LINKEDIN WORK PARTICULARLY WELL FOR LITIGATORS?

I’ve many theories. One is that litigators tend to enjoy crafting words to bring 
the audience with them. Two, I’m biased but I think litigation is eminently 
interesting - plus people love to live a bit of courtroom drama vicariously. 
Three, the courts are often what spring to mind when people think about 
lawyers, despite there being a whole raft of other areas of practice. I think it 
feels familiar to many, whether inside or outside of law, and there are 
commonalities with other industries.

DID YOU HAVE ANY FEARS ABOUT BEING AUTHENTIC 
AND SHARING YOUR OPINIONS, THOUGHTS OR USING 
HUMOUR IN YOUR POSTS? 

Yes and I still do. I aim to post responsibly but my tone 
isn’t perfect. The fear isn’t wholly unhelpful; it keeps you 
sharp. On a serious note, I see posts encouraging 
participation by saying “What’s the worst that can 
happen? You don’t get many likes?” but, ultimately, a 
lot of firms reserve the right to terminate an 
employee’s contract for non-compliance with 

29
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social media policies. I expect more lawyers aren’t posting because they feel 
that isn’t a risk worth taking, even though they’re highly unlikely to do anything 
egregious. I believe a middle ground can be struck.

HAS THE FIRM BEEN SUPPORTIVE OF WHAT YOU’RE DOING AND – 
ASSUMING IT HAS – WHAT LESSONS COULD OTHER LAW FIRMS 
LEARN FROM YOUR APPROACH? 

Some people love it but social media is a disrupter and change isn’t always 
comfortable, especially in a conservative industry. In addition, words are open 
to interpretation and that’s harder to control without the benefit of body 
language/eye contact and hearing your voice, tone, delivery, etc. Ultimately, 
I’d like to thank my firm for its trust. I think the best approach for law firms is 
simple in principle: trust your employees to get it right most of the time. If or 
when they aren’t pitch-perfect, understand that it’s not the end of the world 
and that, overall and on balance, in my view more stands to be gained than 
lost.

WHAT’S THE MOST SURPRISING RESULT(S) THAT YOU’VE PRODUCED 
AS A RESULT OF YOUR POSTING ON LINKEDIN? 

The biggest surprise was that I never expected to find such a warm, 
welcoming community of lawyers and other professionals. It feels like a great 
space to be in right now: collaborative, supportive, positive and respectful 
even if all views aren’t shared. I’ve also been surprised that you don’t have to 
write about law. More recently I’ve written about cauliflowers, pockets, hay 
fever and dads?! You couldn’t make it up.

WHO’S YOUR FAVOURITE LEGAL SECTOR CREATOR ON LINKEDIN?

It’s got to be the man, the mystery: William Peake. I’ve fangirled almost every 
post he’s ever written. However, I like to follow a lot of different people on 
LinkedIn, across many sectors, industries and geographies. It allows for 
cross-pollination of ideas.

HOW MANY IMPRESSIONS HAVE YOU HAD IN THE PAST QUARTER, 
AND WHAT TIME OF DAY ARE YOU MOST LIKELY TO POST? 

I’ve had over a million impressions in the last 90 days. Thanks to the guide 
that you (and TBD Marketing) produced last quarter, I aim to post shortly after 
8am. Unless I’m abroad, have jetlag or need a lie-in.

WHICH DMS ARE THE MOST ANNOYING? 

For a while I got a lot of DMs from strangers that just said “hi”. Nothing more. 
It didn’t annoy so much as bemuse me. I also sometimes get well-intended 
questions that are outside my wheelhouse, where the starting point might be 
to google it. The hardest part is finding a polite way to say that.

IF YOU HAD A £5K MARKETING BUDGET TO SPEND ON LINKEDIN, 
WHAT WOULD YOU DO WITH IT? 

As my colleagues can attest, I enjoy planning events and bringing people 
together. So I’d organise a social and invite all my connections. I already have 
a space in mind! It would convert so many online connections into IRL 
relationships, which are the ones that really count. It wouldn’t just be for me; it 
would give others a platform too. I did something similar recently within my 
firm, giving a literal stage to a wide selection of Disputes senior associates to 
get their face out there and develop internal connections. Also, Si - are you 
offering…?

WHICH OF YOUR COLLEAGUES WOULD TOTALLY SUCCEED ON 
SOCIAL MEDIA IF THEY TRIED?

Every single one of them. Really.

Emma Mack
Senior Associate
Clifford Chance
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Q&A: SOPHIE WARDELL
WHEN DID YOU DECIDE TO START TO USE LINKEDIN TO SHARE POSTS AND 
WHY?

I joined LinkedIn way back in 2005, mainly using it as a recruitment tool. I only 
discovered the power of posting about 12 months ago when I wrote a post about 
alcohol and Christmas parties, which had over 122,000 impressions. I found it 
staggering and realised how much more I could do to with the platform to promote DEI, 
wellbeing and positive leadership.
 
WHY DO YOU THINK YOUR POSTS ENCOURAGE YOUR FOLLOWERS TO 
COMMENT AND ENGAGE? 

I hope they find honesty in my posts as well as something human and relatable. I try to 
speak from the heart and, wherever possible, I acknowledge and reply to what they 
share back. I am always genuinely grateful.

HOW DO YOU KEEP THINKING OF NEW THINGS TO SHARE ABOUT?

In truth, my mind never stops, my family, friends and colleagues would all agree! I have 
found LinkedIn to be a source of great inspiration and I love to read; I find comfort in 
words.

HAVE YOU HAD ANY BREAKTHROUGH RESULTS AS A RESULT OF USING THE 
PLATFORM? HIRES? CLIENT WINS? INTRODUCTIONS?

The results are perhaps less tangible when you are not a lawyer. My intention has 
been to amplify the Higgs brand while sharing views and highlighting issues that affect 
many people. I have definitely been contacted by more journalists and writers of late. I 
have also been touched by some of the many messages I have received from 
strangers sharing their stories and their thanks. There are certainly more colleagues 
posting on LinkedIn than ever before; I wish to lead by example. 

HAS THE FIRM BEEN SUPPORTIVE OF WHAT YOU’RE DOING AND – ASSUMING 
IT HAS – WHAT LESSONS COULD OTHER LAW FIRMS LEARN FROM HIGGS?

Very. The firm’s culture is extremely supportive. In terms of lessons other law firms 
could learn? I know that some firms discourage lawyers from interacting with posts 
shared by competitor firms; I find that bizarre. We have so much to learn from each 

other. It can also really benefit those early in their career by boosting their confidence 
and ability to network.

WHAT WOULD YOU SAY TO FIRMS/LEADERS(/BUSINESS PROFESSIONALS?) 
THAT ARE HESITANT ABOUT GETTING GOING ON LINKEDIN?

You are missing out. There is a very generous community on LinkedIn and being part 
of it enables you to connect with colleagues, clients, emerging talent and business 
partners across the world. The potential is almost limitless.

DO YOU GET INVOLVED IN TRAINING OTHERS ON HOW TO USE THE 
PLATFORM? 

It is a work in progress at the moment; I am just willing there to be more hours in the 
day! Our Head of Digital, Michelle Hughes and I intend to drive this in the coming 
months.

WHO SHOULD WE KEEP AN EYE OUT FOR IN FUTURE? DO YOU HAVE ANY 
FUTURE SOCIAL MEDIA STARS IN THE MAKING?

Within Higgs, I think Pete Humpherson, Sasha Lloyd, Lauren Moult and Reanne Upton 
are really flying the flag. 

WHICH CREATORS WOULD OTHER LEGAL SECTOR PROFESSIONALS BE WISE 
TO FOLLOW?

I’m sure many will feature in the Top 20! In terms of rising stars, I would keep an eye 
on Fabian Murray, Charlie Moore, Emma Geale and Ines Ouadah. Each of them has a 
unique voice and important perspective. Alice Kinder also makes a significant and 
valuable contribution.

Sophie Wardell
People Director

Higgs LLP



Q&A: MARK STEPHENS CBE
WHEN DID YOU DECIDE TO START TO USE LINKEDIN TO SHARE POSTS AND 
WHY?

I don’t claim any great prescience in 2008: I only joined LinkedIn because 
everyone else was joining too – (unusually for me) I followed the herd.

I wasn’t looking for a job or anything – but I did think it would be a great way to 
connect with my global network across multitudinous time zones. To keep up 
with their doings and them with me.

LinkedIn fell into desuetude for me until my wife was diagnosed with terminal 
illness. I found the human need to (first) empty my brain of all that eclectic 
smorgasbord of thoughts that were circulating around in my noggin, before 
(eventually) finding sleep; and respite.

In the morning, before departing the reassuring warmth of my bed, I needed 
humour to embolden me just to face the day. But quickly friends and 
acquaintances piled in to build on my own comments. Often more wryly, more 
scratchily and more humorously than my own post. The sum of the parts was 
always 'the blue touchpaper' that launched a wiki-of-wonderful insights, ideas, 
comments and others thoughts: but on my timeline.

My timeline has become a place where contacts/connections express 
themselves thoughtfully, caustically, incautiously, ironically. And it’s almost 
become funny when strangers (non-connections) drop by and their 
encounters can be wonderful, but often they just don’t 'get it' – as is revealed 
in their comments. Most often not getting the context or running jokes.

In any public relations disaster, by tradition I (or I am prompted by my 
community) to place myself (ironically) at the centre of any disaster, (falsely) 
claiming credit (sic). In a recent post: “Pretty pleased with my first election as 
campaign adviser to the Conservative Party” elicited praise and thanks: from 
those mistakenly believing it was true. As well as engagement from my 

network, building and adding to the incongruity.

WHY DO YOU THINK YOUR POSTS ENCOURAGE YOUR FOLLOWERS TO 
COMMENT AND ENGAGE?

People recognise honesty. It adds verisimilitude to one's online persona. What 
you see is what I'm thinking about. Unfiltered. Engaging, a hedonistic mix of 
the intellectually curious.

How do you engage with the (not so humble) brag: "I'm thrilled to be ranked in 
the third tier of Legal 500 again this year"? How utterly banal. How dull. And 
(almost certainly) no insight into the poster's personality, individualism or what 
motivates or interests them. No insight into the person for their community or 
for potential employers. The race to insipidity is not one I wish to join. I wish to 
recruit thinkers with ideas. I want them to have opinions – I don't care if I 
share their views, but I do care if they can intellectually support their opinions 
and ideas.

If you value diversity – you have to genuinely appreciate and value diverse 
views and ideas. Otherwise, we recruit inarticulate vanilla'd clones. And let's 
face it: who wants to work in an office full of stale, pale, pusillanimous 
vanilla'd clones? Certainly, not me.

As if to make good the point, I'm one of the very few lawyers 
to have been suspended by LinkedIn. Because someone 
didn’t understand a comment and reported me – nor did 
the LinkedIn reviewer get the reference. But my account 
was promptly restored after I rather laboriously 
dissected and explained UK references to our former 
Prime Minister, in (what I thought) a witty post – 
something about: “the only acceptable kind of 
Johnson-supporter” and discovering that we are all 
too often divided by a common language.
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Mark Stephens CBE
Partner

Howard Kennedy LLP

HOW DO YOU KEEP THINKING OF NEW THINGS TO SHARE ABOUT?

Each day, it's just the things I'm chatting about at the water cooler or over 
coffee, a drink or the dinner table.

HAVE YOU HAD ANY BREAKTHROUGH RESULTS AS A RESULT OF USING THE 
PLATFORM? HIRES? CLIENT WINS? INTRODUCTIONS?

Yes – I have had several six-figure mandates; as well as superb minds 
connect – people I didn’t know before. People in the public eye often 'lurk'. But 
often feed back and comment via DM. Judges can be some of the most dry 
and acerbic wits in private.

It's OK to be true to yourself. And connections abroad often comment and 
build connections. If a lawyer I'm connected with in, (say) the US or Malaysia 
is engaging with me on their daily feed, I am at the forefront of their mind for 
today's referral. 

DO YOU GET INVOLVED IN TRAINING OTHERS ON HOW TO USE THE 
PLATFORM?

I don’t get much time to train others. But I do very firmly guide: BE YOUR 
AUTHENTIC SELF. If people don’t feel an affinity with your content, then be 
happy that they have 'jogged on'. You cannot be all things to all people. To try 
is naught but a fool’s errand.

And never ever connect to 'sell' services on LinkedIn – it’s deeply unattractive.

WHO SHOULD WE KEEP AN EYE OUT FOR IN FUTURE? DO YOU HAVE ANY 
FUTURE SOCIAL MEDIA STARS IN THE MAKING?

Anyone authentic is invariably a good connection to make. Introduce yourself 
and explain why in the invitation note – invariably they will accept you into 
their network.
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NO. 1 – ILANA KATTAN
HOGAN LOVELLS
Overall Power Score: 53,015
Q1 Rank: 2

NO. 2 – JEN SHIPLEY
IRWIN MITCHELL
Overall Power Score: 39,172
Q1 Rank: 3

NO. 3 – MARK STEPHENS CBE
HOWARD KENNEDY LLP
Overall Power Score: 32,324
Q1 Rank: 4

NO. 4 – JOEL SHEN
WITHERS LLP
Overall Power Score: 27,105
Q1 Rank: 7

NO. 5 – JASON FENG
HERBERT SMITH FREEHILLS
Overall Power Score: 18,406
Q1 Rank: 9

NO. 6 – JUSTIN FARRANCE
A&O SHEARMAN
Overall Power Score: 16,945
Q1 Rank: 1

NO. 7 – SOPHIE WARDELL
HIGGS LLP
Overall Power Score: 13,277
Q1 Rank: 12

NO. 8 – JON GREGSON
WEIGHTMANS
Overall Power Score: 11,247
Q1 Rank: 14

NO. 9 – EMMA MACK
CLIFFORD CHANCE
Overall Power Score: 10,569
Q1 Rank: 199

NO. 10 – CALEB ADEBAYO
A&O SHEARMAN
Overall Power Score: 7,948
Q1 Rank: 92
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NO. 11 – JAMES QUARMBY
STEPHENSON HARWOOD LLP
Overall Power Score: 7,820
Q1 Rank: 10

NO. 13 – BORIS FELDMAN
FRESHFIELDS BRUCKHAUS DERINGER
Overall Power Score: 7,441
Q1 Rank: 20

NO. 14 – MASON SHERMAN
LINKLATERS
Overall Power Score: 7,349
Q1 Rank: 63

NO. 15 – MARYAM DEAN
IBB
Overall Power Score: 7,286
Q1 Rank: N/A (New Entrant)

NO. 16 – BEN GIARETTA
FOX WILLIAMS
Overall Power Score: 6,934
Q1 Rank: 61

NO. 17 – AMELIA PLATTON
CLIFFORD CHANCE
Overall Power Score: 6,895
Q1 Rank: 58

NO. 12 – CHARLES MAXWELL
HOWARD KENNEDY LLP
Overall Power Score: 7,457
Q1 Rank: 32

NO. 18 – PATRICK MCCANN
LINKLATERS
Overall Power Score: 6,503
Q1 Rank: 13

NO. 19 – CHARLOTTE CLODE
FBC MANBY BOWDLER LLP
Overall Power Score: 6,038
Q1 Rank: 19

NO. 20 – MATT SCHWARTZ
DLA PIPER
Overall Power Score: 5,857
Q1 Rank: 5
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Mil ls & Reeve LLP

Ampa -  Legal  & Professional  Services

Hogan Lovel ls

Foot Anstey LLP

Bird & Bird

Kennedys

Trowers & Hamlins

Norton Rose Fulbr ight

Kennedys

Mishcon de Reya LLP

Taylor Rose MW

Hogan Lovel ls

IBB

Mil ls & Reeve LLP

Taylor Rose MW

Charles Russel l  Speechlys

Trowers & Hamlins

JMW Sol ic i tors LLP

Herbert  Smith Freehi l ls

Leigh Day

Hogan Lovel ls

Stephenson Harwood LLP

Penningtons Manches Cooper LLP

Chadwick Lawrence LLP

A&O Shearman

DLA Piper

DWF

Debenhams Ottoway

JMW Sol ic i tors LLP

Lewis Si lk in

5,443

5,431

4,892

4,614

4,457

4,333

4,095

4,032

3,928

3,820

3,789

3,570

3,553

3,453

3,410

3,272

3,250

3,197

3,184

3,147

3,140

3,105

3,009

2,963

2,934

2,932

2,931

2,899

2,775

2,774

175

11

42

86

6

78

31

70

27

24

22

41

55

103

39

33

99

49

16

29

44

26

72

21

350

22

472

502

34

50

TOP 21 - 50

Emma Geale

Heledd Wyn

Jacqui  Rhule-Dagher

Aziz Deen

Paweł Sawicki

John Gibson

Yetunde Dania

Wal ied Sol iman, KC

Judy Selby

Jon Baines

Rubina Ferreira

Akima Paul  Lambert

Sarah Jackson

Matt  Skipper

Keeley Lengthorn

Megan Gray

Abdulhaq Mohammed

Andy Reid MBE

Raymond Sun

Krist ina St i les

Alesya Pavlynska

Tom Plat ts

James Stewart

Asma Iqbal

Pranay Lekhi

Breanna Needham

Jayne McGlynn

Jul iet  Schalker

Laura Hadzik

Cl i ff  Fluet

21

22

23

24

25

26

27

28

29

30

31

32

33

34

35

36

37

38

39

40

41

42

43

44

45

46

47

48

49

50

Q2 2024 RANKING NAME FIRM OVERALL POWER SCORE Q1 2024 RANK*
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Browne Jacobson LLP

Bird & Bird

Eversheds Suther land

CMS

Payne Hicks Beach LLP

Moore Bar low LLP

Cl i fford Chance

Hogan Lovel ls

CMS

BDB Pitmans

EMW Law LLP -  B Corp Cert i f ied

A&O Shearman

Mishcon de Reya LLP

HFW

DLA Piper

Knights

Forbes Sol ic i tors

Stewarts

JMW Sol ic i tors LLP

A&O Shearman

Dutton Gregory Sol ic i tors

Bird & Bird

Penningtons Manches Cooper

Cl i fford Chance

Mishcon de Reya LLP

DLA Piper

gunnercooke l lp

Cl i fford Chance

Addleshaw Goddard

RPC

2,771

2,752

2,739

2,709

2,684

2,660

2,577

2,563

2,559

2,523

2,516

2,464

2,398

2,326

2,321

2,313

2,313

2,298

2,279

2,256

2,251

2,180

2,164

2,135

2,050

2,020

2,005

1,992

1,982

1,980

84

83

66

318

28

64

320

82

236

37

224

281

38

324

413

94

106

111

74

546

56

25

755

53

704

126

89

623

102

59

TOP 51 - 80

Jeanne Kel ly

Eleonora Rosat i

Paul  Verr ico

Joel  Vertes

Sir  Robert  Buckland KBE KC

Victor ia Walker

Michal  Drwal

Eduardo Ustaran

Victor ia Gieseking

Angus Walker

Wayne Grossman DipPFS

Ffion Flockhart

Adam Rose

Paul Dean

Darach Connol ly

Lucas Hobbs

Bonnie-Anne Phi l l ips

Ben Townsend

John Andrews

Sigr id Jansen

Jonathan Whett ingsteel

Waqas Hussain

Jolene Hutchison

Nina Goswami FRSA

Tom Grogan

Sohai l  Al i

Anna Wil let ts

Ahmed Choudhry

Ioana Knol l -Tudor

Peter Mansf ie ld

51

52

53

54

55

56

57

58

59

60

61

62

63

64

65

66

67

68

69

70

71

72

73

74

75

76

77

78

79

80

Q2 2024 RANKING NAME FIRM OVERALL POWER SCORE Q1 2024 RANK*
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Travers Smith LLP

Ampa -  Legal  & Professional  Services

Norton Rose Fulbr ight

Freshf ie lds Bruckhaus Deringer

Browne Jacobson LLP

TLT

Freshf ie lds Bruckhaus Deringer

Slater and Gordon

Irwin Mitchel l

Dutton Gregory Sol ic i tors

Wilson Browne Sol ic i tors

Gowl ing WLG

Ward Hadaway

Ashurst

Freshf ie lds Bruckhaus Deringer

Clyde & Co

DLA Piper

Dutton Gregory Sol ic i tors

Weightmans

Hi l l  Dickinson LLP

1,974

1,967

1,949

1,935

1,929

1,928

1,923

1,920

1,887

1,848

1,832

1,817

1,755

1,751

1,726

1,720

1,718

1,705

1,692

1,692

77

60

75

400

304

53

178

207

130

35

110

46

544

138

109

132

798

372

409

80

TOP 81 - 100

James Barret t

Joanna Lee-Mi l ls

Darry l  Cross

Amr Omran

Laura Hughes

Marco Mendola

Reena Parmar

Shari  L iby

Stephanie Kerr  CTAPS

Alex Gregory-Chial ton

Chloe Lake

Matt  Hervey

Nick Gholkar

Penelope Twemlow

Lloyd Rees

George Grammer-Taylor

Vincent Keaveny CBE

Tim Waldron

Paman Singh

Debra Cooper

81

82

83

84

85

86

87

88

89

90

91

92

93

94

95

96

97

98

99

100

Q2 2024 RANKING NAME FIRM OVERALL POWER SCORE Q1 2024 RANK*

*The Q1 rankings have 
been re-calculated to 

allow for the new 
voices, and so may 

differ slightly from the 
published Q1 report.



THE NEW ENTRANTS –
WELCOME TO THE PARTY

39

Top of the pile is Emma Mack, who we’d spotted before but who set out her stall to rank this 
quarter and walked straight into the top 10.

Maryam Dean came to the fore this quarter with her profile in the Law Society Gazette and 
disability representation. We’d love to see her continue her fine run of form.

Setting her heart on getting ranked after spotting a colleague rank last quarter, Emma Geale 
is now ahead of all her colleagues but roots for them all in her posts and in her ideas as to 
who we should consider for the rankings. Get yourself a colleague who talks about you the 
way that Emma Geale cheerleads for her colleagues.

There are seven new entrants to the top 50, out of 38 new entrants in total:



TOP 10 PEOPLE BY HIGHEST GROWTH
(WHO NOW RANK IN THE TOP 25)
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EMMA MACK
FROM 199TH TO 9TH

EMMA GEALE
175TH TO 23RD

CALEB ADEBAYO
FROM 92ND TO 10TH

MASON SHERMAN
FROM 63RD TO 13TH

JOEL SHEN
FROM 7TH TO 4TH
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NAME TOTAL POSTS

177

158

142

122

120

116

97

94

92

92

Mark Stephens CBE

Charles Maxwel l

I lana Kattan

Jon Baines

Ben Townsend

Victor ia Walker

Judy Selby

Laura Hadzik

Sir Robert  Buckland KBE KC

James Barret t

Howard Kennedy LLP

Howard Kennedy LLP

Hogan Lovel ls

Mishcon de Reya LLP

Stewarts

Moore Bar low LLP

Kennedys

JMW Sol ic i tors LLP

Payne Hicks Beach LLP

Travers Smith LLP

FIRM

TOTAL POSTS IN Q2
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NAME TOTAL LIKES

36,555

29,264

16,518

15,605

14,441

12,736

7,381

7,009

6,445

6,336

I lana Kattan

Jen Shipley

Jason Feng

Joel  Shen

Just in Farrance

Mark Stephens CBE

Emma Mack

Boris Feldman

Mason Sherman

Caleb Adebayo

Hogan Lovel ls

I rwin Mitchel l

Herbert  Smith Freehi l ls

Withers LLP

A&O Shearman

Howard Kennedy LLP

Cli fford Chance

Freshf ie lds Bruckhaus Deringer

Linklaters

A&O Shearman

FIRM

TOTAL LIKES IN Q2
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NAME TOTAL COMMENTS

4,897

4,115

2,875

2,477

1,944

1,468

839

797

777

741

Mark Stephens CBE

I lana Kattan

Joel  Shen

Jen Shipley

Sophie Wardel l

Jon Gregson

Charlot te Clode

Emma Mack

Patr ick McCann

Heledd Wyn

Howard Kennedy LLP

Hogan Lovel ls

Withers LLP

I rwin Mitchel l

Higgs LLP

Weightmans

FBC Manby Bowdler LLP

Cl i fford Chance

Linklaters

Ampa -  Legal  & Professional  Services

FIRM

TOTAL COMMENTS IN Q2



44

NAME AVERAGE LIKES

971.6

760.1

573.8

528.0

306.9

266.0

257.4

224.4

197.5

161.8

Jason Feng

Just in Farrance

Jen Shipley

Caleb Adebayo

Mason Sherman

Wal ied Sol iman, KC

I lana Kattan

Eleonora Rosat i

Joel  Shen

Ff ion Flockhart

Herbert  Smith Freehi l ls

A&O Shearman

Irwin Mitchel l

A&O Shearman

Linklaters

Norton Rose Fulbr ight

Hogan Lovel ls

Bird & Bird

Withers LLP

A&O Shearman

FIRM

HIGHEST AVERAGE LIKES PER POST IN Q2
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NAME AVERAGE COMMENTS

60.8

52.5

48.6

36.4

33.6

33.0

29.0

27.8

27.7

27.5

Aziz Deen

Sophie Wardel l

Jen Shipley

Joel  Shen

Caleb Adebayo

Just in Farrance

I lana Kattan

Jason Feng

Mark Stephens CBE

Wayne Grossman DipPFS

Foot Anstey LLP

Higgs LLP

I rwin Mitchel l

Withers LLP

A&O Shearman

A&O Shearman

Hogan Lovel ls

Herbert  Smith Freehi l ls

Howard Kennedy LLP

EMW Law LLP

FIRM

HIGHEST AVERAGE COMMENTS PER POST IN Q2
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TOP 20 INDIES
FOREWORD BY AMY COUSINEAU MASSEY

As a consultant lawyer and enthusiastic LinkedIn user, I was extremely 
pleased when Simon told me that he was going to create the Legal 
LinkedInfluencers: The Independents Report to complement TBD Marketing’s 
existing series of reports on the highest-performing LinkedIn users working at 
top-200 firms. 

LinkedIn is a fantastic place where everyone starts on an equal footing. In the 
past, bigger firms could plough money into marketing initiatives and gain an 
advantage.  That advantage doesn’t exist on LinkedIn. Independent lawyers 
and smaller firms now have as good a chance as any.  Talk about levelling the 
playing field!  

My own LinkedIn journey began in January 2022. The pandemic had wreaked 
havoc to my pipeline of work.  I’d also recently had a baby and taken my eye 
off the ball in terms of business growth.  The result: I didn’t open a single new 
client file in December 2021.  That is a scary place for someone who is 
self-employed and I knew that something had to change. That was when I 
threw my efforts into LinkedIn.

I have found that LinkedIn is a very powerful tool if you’re willing to put the 
effort in. It’s a great way to make friends, which is the essence of successful 
marketing and networking. 

The other great thing about the platform is that you attract people who ‘get’ 
you and want to work with someone like you.  In turn you attract your ideal 
clients, which is a win/win for everyone!

I have found that the way to be successful on this platform is to show up as 
yourself and be vulnerable. We are all humans looking to validate our human 
experience and learn through story-telling. That is the kind of content that 
people love and that resonates.  The best content is relatable. 
  
You can see this in the way that reposts of ‘typical’ law-firm content generally 
flop. No one really cares, because it doesn’t have that essential human touch 
that gets people engaged. 

My advice for anyone starting out on LinkedIn is to channel everything into this 
one platform, rather than taking a scatter-gun approach to social media usage. 
Choose your lane and stick to it. Learn LinkedIn’s inner workings, preferably 
through coaching from an expert who can give you the inside track – then tell 
your story. Everyone has a story, everyone has value to add. 

Once you’ve found your voice, be 
consistent and show up for your 
audience as often as is manageable 
and comfortable for you.  Be yourself 
and the rest will follow!

See you on the platform. 

Amy x



NO. 1 – EMMA-JANE TAYLOR-MORAN
REBEL LAW

Overall Power Score: 15,327

NO. 2 – AMY COUSINEAU MASSEY
ARCH LAW

Overall Power Score: 12,742

NO. 6 – CATHERINE HYDE
HOOPER HYDE

Overall Power Score: 3,106
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TOP 20 INDIES

NO. 3 – JODIE HILL
THRIVE LAW

Overall Power Score: 10,461

NO. 4 – PARDEEP KANDOLA
THOMAS FLAVELL & SONS

Overall Power Score: 8,075

NO. 5 – STEVEN MATHER
NEXA LAW

Overall Power Score: 5,532

NO. 7 – ZANETA SEDILEKOVA
(RE)PURPOSE LAW

Overall Power Score: 2,889

NO. 8 – MATTHEW LETTS
ISADORE GOLDMAN

Overall Power Score: 2,706

NO. 9 – FLORENCE BROCKLESBY
BELLEVUE LAW

Overall Power Score: 2,625

NO. 10 – DAISY DOARDO
HCC SOLICITORS

Overall Power Score: 2,405

We’d love more independents to put themselves forward. It’s free to take part and we’ll rank 
anyone who works at an SRA-regulated UK law firm. Our congratulations go to those who made 
the list, but we think that there’s a lot more to come from this group over the months ahead.



NO. 11 – JADE GANI TEP
CIRCE LAW

Overall Power Score: 2,287

NO. 16 – ZOE ROSE
HEDGES LAW

Overall Power Score: 1,424

NO. 12 – CHRISTINA BLACKLAWS
BLACKLAWS CONSULTING

Overall Power Score: 2,015

NO. 17 – HAMZAH SHARIF HASHMI
ZEN LAW

Overall Power Score: 1,097

NO. 13 – SALMA MAQSOOD
BARCAN+KIRBY

Overall Power Score: 2,012

NO. 18 – ALISHA BUTLER
PHOENIX LEGAL SOLICITORS

Overall Power Score: 778

NO. 14 – NATALIE SUTHERLAND
BURGESS MEE

Overall Power Score: 1,823

NO. 19 – PHILIP HENSON
EBL MILLER ROSENFALCK

Overall Power Score: 736

NO. 15 – SARAH DODD
TREE LAW

Overall Power Score: 1,450

NO. 20 – NICOLA POOLE
HEDGES LAW

Overall Power Score: 712
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NO. 1 – ANDREW HOGAN
KINGS CHAMBERS

Overall Power Score: 22,637

NO. 2 – CHRIS YOUNG KC
NO5 BARRISTERS' CHAMBERS

Overall Power Score: 10,972

NO. 6 – MIAN SHERAZ JAVAID
NO5 BARRISTERS' CHAMBERS

Overall Power Score: 2,153
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TOP 20 BARRISTERS

NO. 3 – BALDIP SINGH
NO5 BARRISTERS' CHAMBERS

Overall Power Score: 4,993

NO. 4 – NICK DE MARCO KC
BLACKSTONE CHAMBERS

Overall Power Score: 3,067

NO. 5 – ELAINE BANTON
7BR CHAMBERS

Overall Power Score: 2,258

NO. 7 – JONATHAN EASTON KC
KINGS CHAMBERS

Overall Power Score: 2,135

NO. 8 – DR. TUNDE OKEWALE OBE
DOUGHTY STREET CHAMBERS

Overall Power Score: 1,979

NO. 9 – STEPHEN WARD
THE BARRISTER GROUP

Overall Power Score: 1,849

NO. 10 – APRIL LAMAI
CROWN PROSECUTION SERVICE (CPS)

Overall Power Score: 1,830



NO. 11 – MARK ROBINSON
GARDEN COURT CHAMBERS

Overall Power Score: 1,759

NO. 16 – KILLIAN GARVEY
KINGS CHAMBERS

Overall Power Score: 1,385

NO. 12 – MAHNAZ MALIK
TWENTY ESSEX

Overall Power Score: 1,688

NO. 17 – ANNA YARDE
HARCOURT CHAMBERS

Overall Power Score: 1,372

NO. 13 – NAOMI CUNNINGHAM
SEX MATTERS

Overall Power Score: 1,664

NO. 18 – JIM STURMAN KC
THE CHAMBERS OF BRIAN ALTMAN KC 
AND JIM STURMAN KC
Overall Power Score: 1,272

NO. 14 – RACHEAL MULDOON
MAITLAND CHAMBERS

Overall Power Score: 1,538

NO. 19 – ROBIN MOIRA WHITE
OLD SQUARE CHAMBERS

Overall Power Score: 1,266

NO. 15 – PHILIPPA WEBB
TWENTY ESSEX

Overall Power Score: 1,401

NO. 20 – RAVI ASWANI
36 STONE

Overall Power Score: 1,020
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NO. 1 – PAUL SAMS
DUTTON GREGORY SOLICITORS

Overall Power Score: 5,011

NO. 2 – TREVOR D STERLING
MOORE BARLOW LLP

Overall Power Score: 4,467

NO. 6 – AEDAMAR COMISKEY
LINKLATERS

Overall Power Score: 1,781
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TOP 20 LAW FIRM LEADERS

NO. 3 – PAUL JENKINS
ASHURST

Overall Power Score: 3,085

NO. 4 – JAMES GEARY
EMW LAW LLP

Overall Power Score: 2,342

NO. 5 – ALISON EDDY
IRWIN MITCHELL

Overall Power Score: 2,123

NO. 7 – SARAH WALKER-SMITH
AMPA - LEGAL & PROFESSIONAL SERVICES

Overall Power Score: 1,687

NO. 8 – STUART DENCH
STEWARTS

Overall Power Score: 1,545

NO. 9 – JO FARMER
LEWIS SILKIN

Overall Power Score: 1,464

NO. 10 – NIK WHITE
BRABNERS

Overall Power Score: 1,356



NO. 11 – JULIAN TAYLOR
SIMMONS & SIMMONS

Overall Power Score: 1,031

NO. 16 – GEORGIA DAWSON
FRESHFIELDS BRUCKHAUS DERINGER

Overall Power Score: 467

NO. 12 – RACHAEL HEENAN
CAPSTICKS LLP

Overall Power Score: 679

NO. 17 – CRAIG EMDEN
HOWARD KENNEDY LLP

Overall Power Score: 452

NO. 13 – ADRIAN JAGGARD
TAYLOR ROSE MW

Overall Power Score: 660

NO. 18 – ASTER CRAWSHAW
ADDLESHAW GODDARD

Overall Power Score: 448

NO. 14 – PETER JACKSON
HILL DICKINSON LLP

Overall Power Score: 581

NO. 19 – DAWN OLIVER
HARRISON CLARK RICKERBYS LTD

Overall Power Score: 433

NO. 15 – CAROLENA GORDON
CLYDE & CO LLP

Overall Power Score: 522

NO. 20 – LIBBY JACKSON MBE
HERBERT SMITH FREEHILLS

Overall Power Score: 433
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Q&A: PAUL SAMS
WHAT DIFFERENCE HAS YOUR USE OF LINKEDIN MADE TO THE FIRM? HAVE 
YOU HAD ANY BREAKTHROUGH RESULTS AS A RESULT OF USING THE 
PLATFORM?

It has certainly raised our profile. I am not sure that any amount of spending 
on SEO or traditional advertising could have given us the exposure that 
LinkedIn has, with the only cost being the team here spending time drafting 
the content themselves to post.

DO YOU ENVISAGE OTHERS PICKING UP THE MANTLE SOON?

I hope not, as it works well when it is just us!  I expect others will follow suit 
because it is a great thing to do and there is nothing more flattering than folks 
seeking to emulate you.

WHO SHOULD WE KEEP AN EYE OUT FOR IN FUTURE? DO YOU HAVE ANY 
FUTURE SOCIAL MEDIA STARS IN THE MAKING?

I named Nathalie Harris and Angela Lechner the last time, but a couple of our 
litigators deserve a special mention. Jayna Patel has some really interesting 
content about her niche practice area and some really amusing stories about 
her children’s take on life. Alice Toop has some fascinating content about her 
specialist area of law and the stories she has from being a notary public.  
They are both worth following, as they create some very relatable posts.

WHAT WOULD YOU SAY TO OTHER MANAGING PARTNERS WHO ARE 
THINKING OF GETTING GOING?

Give it a go but write it yourself. I am sure they have great marketing 
resources like we have at Dutton Gregory, but it is much more relatable if you 
create the content yourself. Don’t be something you are not or people will see 
straight through it.

WHAT WOULD YOUR NEXT BRAVE MOVE ON THE PLATFORM BE?

Well. I try to keep my ugly unsmiling picture off the platform, but posting 
pictures of me waiting to get on a train seems to get a lot of attention.  So I will 
avoid that. However, I think that more video content is something that I 
personally will go to next. I hear that new AI can make me look like the likes of 
Bradley Cooper (it is very very good software, clearly), so I will perhaps give 
that a whirl.  The main thing for me is to keep showing up and to keep flying 
the flag for the team here at Dutton Gregory, as we have ambitious plans 
together to grow.
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IF YOU WOULD LIKE US TO 
RANK YOU IN OUR NEXT 
REPORT, PLEASE NOMINATE 
YOURSELF OR A FRIEND.

Visit this link to calculate your own power score: https://bit.ly/4cQHjaJ
We’ll check out your posts and (hopefully) rank you in our next report...



tbdmarketing.co.uk
the.team@2bd.me
020 3633 0899

GET IN TOUCH TODAY.

LinkedIn is the digital key to business success. We 
provide LinkedIn training sessions for businesses and 
individuals to get the most out of LinkedIn. Whether you’re 
just starting out or need a helping hand in generating 
more reach, our programmes are designed to equip you 
with the skills and strategies needed to stand out in 
today's competitive professional landscape.

EVERYONE ON 
HAS A VOICE. WHAT’S YOURS?

Understand LinkedIn’s technical
features and algorithms

Boost your online presence and
confidence in your own voice

Increase personal/business visibility
to your target audience

Learn online or in-person

https://www.tbdmarketing.co.uk/
tel:+442036330899



